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Social media has drastically changed the way that businesses are run. The 

objective of this assignment is to examine what makes two of these social media 

technologies, blogs and podcasts, effective and useful tools. Overall, social media is 

useful because it allows for the sharing and discussion of information as well as 

feedback.1 Blogs are a website where a person can share their thoughts and opinions 

similar to a journal. They are also useful because they allow for feedback from readers 

and spark dialogues between people with similar interests.2 Blogs, as a source of 

information, particularly excel because they are generally content specific.3 Podcasts are 

audio files that can be downloaded and played back on mp3 players or computers.4 They 

can provide a more complete explanation of a topic then can sometimes be provided on 

paper.5 To see their effectiveness several blogs and a podcast are examined below.  

For a blog to be a successful resource it should follow these five criteria. A blog 

should be updated frequently.6 They should have a unique style7 and include original and 

personal content, meaning that the blog should be personal to it’s author, expressing his 
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or her likes and dislikes.8 There should be links to related content and it should be topic 

specific.9  

Podcasts on the other hand require different elements for them to be successful. 

For a podcast to be considered good it must have a start, middle, and an end.10 There 

should be more then one host, which allows for a much more interesting dialogue to 

ensue11 and they should be lively and engaging.12  Podcasts should be short in length to 

keep the listeners attention,13 and finally, they should include RSS links for readers to 

have easy access to them.14  

The blog, What’s Next  by B.L. Ochman, focuses on social media marketing and 

some of the uses of new technologies like twitter. Judging the blog, based on the criteria 

out lined above, it is an ok blog.  The blog is frequently updated some times on daily 

basis and other times there are a few days between posts. Ochman’s writing style is very 

unique. It feels very conversational and there is definitely a sense of humor from the 

author that comes across to the reader. The posts are original because they include her 

thoughts on every topic she discusses. It is also very personal because in one post she 
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discusses her take on starting up her new business.15 Ochman also includes links to lots of 

other blogs and several links in every post. Sometimes at the end of posts she will include 

bonus links. However, the criteria that Ochman falls short on and what makes this blog 

just ok, is that it does not seem very content specific. Her posts seem very random 

because they do not just focus on the social media marketing but also a lot of random 

things like an Obama chia pet.16 So overall, her blog includes many of the elements it 

needs to be effective but the inclusion of so many random topics makes it difficult to find 

useful information.  

Brendan Cooper writes a personal blog called Brendan Cooper, Your Friendly 

Neighborhood Social Media Strategist that focuses on how brands can use social media 

to talk to their publics and its relationship to PR. His blog is updated every few days and 

sometimes even several times a day. The blog is unique since Cooper’s writing style is 

very professional with hints of conversational humor. It is also personal since he includes 

content that he actually worked on professionally.17 Cooper also provides frequent posts 

with just links of related content as well as links in all his posts. Finally, Brendan 

Cooper’s blog is very topic specific, it only includes posting related to social media and 

how it is being used in current PR related events. Cooper’s blog is a good because it 

meets all the criteria.  
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Another blog, Catching Flack by Jon Greer, is about the use of social media in 

PR. Like the previous two blogs, Greer updates his blog very frequently usually within a 

couple of days. This blog is different from the other two in that he includes bulleted 

points and less links in each article, which makes it unique. His blog is also very personal 

with every post written in the first person and his references to his friends in the 

professional world.18 The blog includes a list of links to other blogs and in the posts there 

are either links back to earlier postings or another blog. Greer is also keeps his blog very 

content specific. Each posting has to do with how social media provides new ways of 

doing PR.  Out of the three blogs that were evaluated, Greer’s blog stood out as the best 

because of the unique way he displayed his content and the specific nature of what he 

wrote about.  

 The podcasts created by Kathe Stanton for PR Camp are very good podcasts that 

meet most of the criteria. First, the podcasts clearly have a beginning, middle, and end. In 

her podcast on how to make videos, Stanton introduced the podcast with an overview of 

the topic, followed by a discussion on the topic, and then finished off the segment by 

telling a little information about PR Camp.19 Despite the fact that there is only one host 

on these podcasts she is still very entertaining to watch with her actions and amusing 

comments. All of the podcasts on PR Camp are also very short in length most are less 

than three minutes. Finally, there are no links to an RSS feed, however there are 

instructions for where they can be found on iTunes and YouTube. So despite not being on 

an RSS feed, there are still ways to have direct and easy access to this podcast by 
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subscribing to it on iTunes. This podcast series is a really effective source of information 

because it provides brief, entertaining, and relevant information.  

 Upon examining these blogs and podcasts, several features distinguished them as 

a more effective resource. A good blog should be timely, original, and conversational. 

The blog should also have ways to connect to external material and, the most important 

aspect, be very specific on its topic. The reason Catching Flack is the most successful is 

because it had only posts on one topic so there was no need for searching through the 

blog to find the relevant material. A successful podcast should be short in length and 

follow a story like plot structure. A good podcast should have entertaining host and have 

the technology links for easy access and downloading. PR Camp podcasts are so 

successful because they are engaging to watch and there is very easy access to them. 

 However, when examining these blogs and podcasts several techniques came 

across as not helpful and distracting. For instance, blogging on many different unrelated 

topics makes searching for the information difficult and time consuming. With creating a 

podcast the length is of create concern to keeping listeners interested, so long podcasts 

should be avoided. So through the research and examining of blogs and podcasts, 

following these guidelines will make them a very effective social media tool.  

  

  

 

 


